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Amazon, GS1 Germany, and Domino Discuss the Future of Product Identification at interpack 2026

Industry experts from across retail, global standards, and manufacturing came together at interpack 2026 for an industry-led panel discussion hosted by Domino Printing Sciences. The panel explored how the industry’s move to 2D codes and GS1 standards, alongside automation and intelligent, integrated systems, is shaping the future of product identification and traceability across global supply chains.

The industry briefing held at Domino’s booth (C-41, Hall 8B) included perspectives from Monica Ravi, Director – Amazon Transparency, Amazon; Thomas Fell, CEO, GS1 Germany GmbH; Craig Stobie, Director – Global Sector Development, Domino Printing Sciences; and recently appointed member of the Board of Directors of OMAC and Domino’s Director of Automation & Integration, Adem Kulauzovic.

Discussions highlighted the growing momentum behind the transition to 2D codes powered by GS1 at the point of sale and the EU Digital Product Passport, with panellists emphasising the value that more granular, standardised data can unlock for transparency and traceability across the whole supply chain.

“It doesn’t matter what you make or where you sell it – 2D is coming,” says Stobie, “The real question isn’t if, it’s how you succeed. That starts with globally recognised, interoperable GS1 standards, coupled with true interconnectivity and collaboration across the supply chain.”

“2D migration is being driven by real, market-wide pain points seen across brands and retailers,” says Fell. “It’s an end-to-end enterprise transformation – not a simple packaging or barcode change – and it will only work at scale if interoperability and common standards like GS1 Digital Link are in place, enabling one code for everything.”

At the factory level, the panellists emphasised the importance of integrating product coding and marking equipment, packaging machinery, and factory ERP systems to drive this shift to 2D codes and highlighted the wider benefits of system-wide integration.

“The biggest gains will come from integrating coding machinery into connected production and IT systems, rather than adding technology in isolation,” says Kulauzovic. “Open standards and real-time data synchronisation can help businesses to reduce the need for manual intervention and cut errors, and in turn drive productivity gains across manufacturing lines.”
The briefing concluded with a look at how product marking systems are evolving to become more intelligent and data-driven, as well as the wider role of product identification. The panellists emphasised that businesses should look beyond the use of 2D codes as a compliance activity and focus instead on how to extract the most value from their 2D code applications.

“Most organisations start with compliance, and that’s fine, but the real opportunity comes next,” says Ravi. “Richer, standardised product data enables better supply-chain intelligence and improved customer experiences. Compliance is just the first step – there’s additional value to be found in the journey.”

Attendees to interpack 2026 are invited to stop by the Domino booth (C-41, Hall 8B) to continue the conversation on how data, standards, and interoperability can support the successful adoption of 2D codes and connected packaging strategies.
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Inks
The information contained in this document is not intended as a substitute for undertaking appropriate testing for your specific use and circumstances. Neither Domino UK Limited nor any of Domino’s group of companies is in any way liable for any reliance that you may put on this document with regards to the suitability of any ink for your particular application. This document does not form part of any terms and conditions between you and Domino, Legal Disclaimers v.1.0 February 2018 and Domino’s Terms and Conditions of sale, and in particular the warranties and liabilities contained within them, shall apply to any purchase of products by you. 

General
Information contained within this press release is considered to be true and correct at the date of publication by Domino, changes in circumstances after the time of publication may impact the accuracy of the information. All performance related figures and claims quoted in this document were obtained under specific conditions and may only be replicated under similar conditions. For specific product details, you should contact your Domino Sales Advisor. This document does not form part of any terms and conditions between you and Domino.

Imagery
Images may include optional extras or upgrades. Print quality may differ depending on consumables, printer, substrates, and other factors. Images and photographs do not form any part of any terms and conditions between you and Domino. 

Videos
This video is illustrative only and may include optional extras. Performance figures obtained under specific conditions; individual performance may vary. Errors and downtime on production lines may be unavoidable. Nothing in this video forms part of any contract between you and Domino.


Notes to Editors:

About Domino

Since 1978, Domino Printing Sciences (Domino) has established a global reputation for the development and manufacture of coding, marking, and printing technologies, as well as its worldwide aftermarket products and customer services. Today, Domino offers one of the most comprehensive portfolios of complete end-to-end coding solutions designed to satisfy the compliance and productivity requirements of manufacturers across many sectors, including food, beverage, pharmaceutical, and industrial. The company’s core technologies include innovative inkjet, laser, print and apply, and thermal transfer overprinting systems designed for the application of variable data, barcodes, and unique traceability codes onto product and packaging. 

Domino employs over 3,000 people worldwide and sells to more than 120 countries through a global network of 29 subsidiary offices and more than 200 distributors. Domino’s manufacturing facilities are located in China, Germany, India, Sweden, Switzerland, UK, and the USA.

Domino became an autonomous division within Brother Industries Ltd. on 11th June 2015. 

For further information on Domino, please visit www.domino-printing.com 
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