
  



 

 

 

 

 

 

 

 

 

 

 

Through ISO 20121-certified festivals like Corona Capital, OCESA applies rigorous 
sustainability standards, eliminating single-use plastics, implementing reusable cups, and 
replacing 18m physical tickets with digital alternatives through Ticketmaster’s SafeTix 
programme. 

Initiatives like Hagamos Composta (Let’s Compost) have transformed more than a ton of 
organic waste into 165 kg of compost at a single event, preventing 11,800 kg of CO2 
emissions. Elsewhere, cashless transactions at festivals such as Tecate Emblema have 
avoided hundreds of kilograms of paper waste. 

At the Autódromo Hermanos Rodríguez in Mexico City, OCESA has installed solar-powered 
lighting and achieved 80% LED coverage on the racetrack during its festivals. As part of the 
company’s efforts to promote the use of clean energy at live events, its creative agency, Live 
Events, uses zero-emission lights during nighttime setups and is exploring the incorporation 
of solar panels to electrify stands and brand activations at festivals, aiming to progressively 
adopt more sustainable practices. 

The company shares its sustainability vision and commitments with all suppliers to foster a 
collaborative chain that actively promotes sustainable development. As such, it works with an 
integrated network of suppliers to ensure the ecological and sustainable elimination, 
reduction, reuse, and prevention of waste. As part of that strategy, surplus food is donated to 
local food banks and to OCESA’s cleaning and security staff as part of its worker support 
initiatives. 

With these actions, OCESA is not only reducing its environmental footprint but is also setting 
an example for the greater live music industry in Mexico and worldwide, showing that world-
class events can be both sustainable and innovative. 


