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ANGELO CAPPELLINI CELEBRATES 140 YEARS OF HISTORY, BRINGING TOGETHER CRAFTSMANSHIP AND A CONTEMPORARY VISION OF LIVING
Since 1886, a family story of craftsmanship and excellence in the heart of Brianza. A heritage of knowledge, techniques and traditions passed down through generations, preserving the identity of classic Italian furniture while engaging with the contemporary world.
Cabiate, 2026 – One hundred and forty years of history, a craftsmanship tradition handed down through generations, and deep roots in the Brianza region. In 2026, Angelo Cappellini celebrates an anniversary that tells not only the story of a family business, but also the enduring legacy of a furniture-making culture founded on skilled workmanship, an understanding of styles and meticulous attention to detail.
A business and family story spanning eras and changing tastes, leading to Angelo Cappellini’s establishment as a high-end classic furniture brand and, in 2010, the launch of Opera Contemporary.
A Historical, Cultural and Artistic Heritage
For the Cappellini family, this anniversary is a milestone of great significance, paying tribute to the foresight of previous generations and their determination to preserve and pass on a wealth of knowledge, expertise and craftsmanship traditions over the years. Today, this legacy belongs not only to the family but is also an integral part of the history of Brianza, a region renowned worldwide as the cradle of Italian furniture-making excellence.

Throughout this journey, classic furniture has represented more than a stylistic expression: it is a culture to be kept alive. Faithfulness to traditional aesthetic codes, authentic craftsmanship and the pursuit of quality continue to define the brand’s identity, in constant dialogue with evolving tastes and ways of living.
“We are deeply proud to celebrate this important milestone, which represents not only 140 years of company history, but also an entire ecosystem of values, passion and tradition passed down from generation to generation. Special thanks go to our father, Angelo Cappellini, whose foresight, determination and tireless commitment helped make all of this possible, laying the foundations for our company’s growth and future,” say Silvio Cappellini, President, and Giusy Cappellini, Vice President.


From Artisan Workshop to Brand Identity: Key Milestones

The company’s history began in 1886, when Enrico Cappellini, Angelo Cappellini’s great-grandfather, established a small workshop beneath his home, producing unfinished furniture. This marked the beginning of a journey that would see the company grow over successive generations and establish itself in the furniture industry.

In 1897, participation in an exhibition alongside sixty other artisans offered an opportunity to promote the company’s products and enter the European market.

A significant milestone came in 1966 with the company’s first participation in the Salone del Mobile in Milan. In 1967, production moved to its current premises, where Angelo Cappellini & C. Srl was officially established.

The year 1990 marked a major turning point: with the publication of its first catalogue of original collections, the company evolved from manufacturing for third parties into a brand offering a complete furniture range and a distinctive stylistic identity.
In 2010, Opera Contemporary was launched: a brand interpreting design through innovative lines and tailor-made attention to detail, developing a contemporary design language that continues to complement Angelo Cappellini’s classic collections.

Reflecting the continuity of this journey, in 2022 the company received recognition for fifty years of participation in the Salone del Mobile in Milan. In 2023, Angelo Cappellini & C. was entered into the Special Register of Historic Trademarks of National Interest.

Iconic Collections and the Value of Detail

Throughout its history, Angelo Cappellini has developed pieces that have become icons of the decorative richness and artisanal care of its collections. Among them is the Balzac living room suite, in Louis XV style, distinguished by its clean lines and hand-carved details. The Maupassant living room suite, also inspired by Louis XV style, features flowing forms and sophisticated hand carving.
The Baroque-inspired Novalis chaise longue stands out for its elaborate carvings and striking presence. The Sissi bed, in Louis XV style, combines delicate hand carving with contrasts of colour and material, bringing together a black-and-gold finish, natural Vienna straw and patterned grey fabric.
Craftsmanship as a Distinctive Hallmark

One of the defining features of Angelo Cappellini’s craftsmanship tradition is its hand-carved decoration, faithfully reproducing the ornamental motifs and details of classic French styles. This artisanal expertise remains at the heart of the collections. What has evolved over time is primarily the proportions and dimensions of the furniture, progressively reinterpreted to meet market needs and new ways of living, without ever compromising the stylistic authenticity and quality of workmanship that distinguish the company’s production.

Innovation, meanwhile, lies in the ability to develop new designs, reinterpreting proportions and functionality to meet the needs of contemporary living without sacrificing the authenticity and aesthetic codes of classic style.
The way furniture is presented has also evolved: today, the company favours architectural spaces with restrained decoration, allowing classic furniture to take centre stage. This dialogue between past and present further enhances the refinement of the craftsmanship and demonstrates how classic elegance can find a natural expression in today’s interiors.
Future Prospects and the Challenges of International Markets

Looking ahead, Angelo Cappellini intends to continue strengthening its presence in established markets, mindful of changes in the international economic and geopolitical landscape, while also expanding its horizons into new geographical areas.
In this context, the company aims to strengthen relationships with international partners and seize new opportunities for growth, continuing to promote the value of fine Italian craftsmanship and a style appreciated by international customers who value quality, elegance and authenticity.
One hundred and forty years after its foundation, Angelo Cappellini remains committed to preserving and enhancing its artisanal and cultural heritage, staying true to the identity that has shaped its history and continues to serve as the starting point for new challenges.
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