FROM RIMINI TO MILAN: TEAMWORK BRINGS MAJOR HOSPITALITY REAL ESTATE INVESTORS TO ITALY
ITHIC, the leading European event dedicated to hotel investment, returns on September 30 and October 1 in Milan with 150 international speakers, more than 1,400 participants and 150 partner companies. A strategic opportunity for Rimini as well, which can enter the radar of major international investors.
Quark Hotel Milan, September 30 – October 1, 2026
The most promising markets are often the least transparent and, consequently, the most difficult to approach. Throughout the year, opportunities to truly understand how the market works, who’s who, what the yields are and where the real off-market opportunities lie are rare.
If Italy is your target market, ITHIC is the right place to be: in Milan, in two weeks.
Bringing Milan to the center of the European debate on investment in the hotel sector is Teamwork Hospitality, a consultancy and training company based in Rimini and the creator and organizer of ITHIC – Italian Hospitality Investment Conference. The international event dedicated to real estate, investment and hospitality development has become one of Europe’s leading meeting points for owners, investors, funds, banks, hotel chains, developers and advisors.
After four editions in Rimini and three in Rome, ITHIC arrives in Milan this year, on September 30 and October 1, 2026, choosing the Quark Hotel as its venue, a new state-of-the-art events hub featuring one of the city’s largest convention centers and part of the independent Italian Aries Group. With this new edition, ITHIC is preparing to redefine business networking in the country’s financial capital.
The figures for the 2026 edition reflect the increasingly international scale of the initiative: 150 internationally renowned speakers, more than 1,400 attendees, 40% of participants coming from abroad, and 150 partner companies.
The conference brings together the highest concentration of real estate and hospitality investors and capital leaders, including Bank of America, Pigmalyon Capital, Cedar Capital, Limestone Capital, Extendam, Starwood Capital Group, Azora, PGIM and many others.
ITHIC will also welcome institutions, organizations and strategic representatives for the investment market, including ICE, Invitalia, Federalberghi, the Ministry of Economy and Finance, and Cassa Depositi e Prestiti, confirming the role the event has taken in discussions about the future of Italian hospitality and real estate.
AN EVENT BORN IN RIMINI THAT NOW SPEAKS TO THE WORLD
“ITHIC was born in Rimini, and this is a source of great pride for us,” explains Mauro Santinato, President of Teamwork Hospitality. “Over the years, we have built an event capable of bringing together the hospitality sector and the international real estate community around the same table.
Today, ITHIC represents an extraordinary opportunity to put Italy and its destinations in front of those who decide where, how and how much to invest. And I believe this could be particularly important for Rimini as well.”
The move from Rimini to Rome and now to Milan therefore does not represent a departure from its origins, but rather the evolution of a project that was born locally and has progressively become international.
“Rimini needs investment, new entrepreneurs, capital and, above all, new models of hotel development. Every year at ITHIC, we meet precisely the people who can help turn these opportunities into concrete projects. This is why I believe Rimini should use ITHIC as an international platform to present itself to investors.”
ITHIC 2026’S MESSAGE: INVESTING IS NO LONGER ENOUGH — YOU HAVE TO INVEST WELL
The Italian hotel market is undergoing a period of major transformation. ITHIC 2026 aims to capture this evolution by placing one fundamental question at the center of the discussion: where and how does it make sense to invest in hospitality today?
“The Italian market continues to offer major opportunities,” Santinato emphasizes, “but we have entered a phase in which investing is no longer enough: you have to invest well.”
One of the areas receiving the greatest attention is the growth of CapEx, meaning the costs required to build, refurbish and keep hotel properties competitive.
For investors, it therefore becomes essential to select destinations characterized by strong fundamentals: accessibility, international demand, the ability to overcome seasonality, quality of supply and long-term growth prospects.
At the same time, particularly in areas that are environmentally and socially more vulnerable, the importance of refurbishing and repositioning existing properties is increasing compared with new greenfield developments.
The real challenge will be finding a balance between growth, profitability, sustainability and quality of development.
EIGHT TRACKS TO UNDERSTAND THE FUTURE OF HOSPITALITY
The ITHIC 2026 program is structured around eight thematic tracks dedicated to the main areas of hotel investment and development: from capital markets to financing, from real estate to design and development, from hotel chains to new destinations, and new hospitality models.
The program brings together investors, owners, developers, banks, funds, hotel chains, advisors and entrepreneurs, with the goal of turning ITHIC into a genuine international business and discussion platform.
Among the participants featured in the program are representatives from Marriott International, Accor, Hilton, Radisson Hotel Group, Wyndham Hotels & Resorts, B&B Hotels, Starhotels, CBRE, HVS, Colliers, Cushman & Wakefield, JLL, EY, Deloitte Legal, Savills, as well as numerous international funds and investors.
But it is not just about B2B and networking: this year’s agenda will offer a wealth of specialized expertise shared by an international panel of 150 speakers, including more than 10 global hospitality CEOs (Maud Bailly, Céline Vercollier, Gonzalo Aguilar, Christian Clerc, Ron Pohl, Dimitris Manikis, Sara Digiesi, Marloes Knippenberg, Otmar Michaeler) and leading figures from the finance and M&A sectors (Linda Nel, Grazi Paineli, Anna Cohen, Gael Lelay, Musie Bocrezian, Ofer Arbib, Kevin Meyer, Giulio Recchia, Carlo Romanò).
BRANDED RESIDENCES, NEW GENERATIONS AND HOTEL CHAINS
Among the new features of the 2026 edition is Branded Residential by Questex, an in-depth session dedicated to the branded residences market, one of the most dynamic segments of international hospitality.
The program will analyze the increasingly close relationship between brands, real estate, luxury residences and hotel services, as well as the new opportunities this model can create for investors and developers.
Considerable attention will also be devoted to younger generations through ITHIC Next Gen, an Under-35 event designed to connect young professionals, entrepreneurs and future industry leaders with international investors, managers and decision-makers.
The new features are rounded out by the launch of the ITHIC Hotel Chains Awards, dedicated to the hotel chains and brands contributing to the transformation of Italy’s hotel offering.
The Milan edition will be enriched by new events and additional opportunities designed to strengthen partnerships and relationships: the Hotel Chains Awards 2026, Brands for Residential by Questex, the HVS Masterclass on Hotel Valuation, and the NextGen Under35 space will complement the conference’s traditional sessions.
AN INCREASINGLY INTERNATIONAL ITALIAN MARKET
According to Teamwork, one of the most interesting trends of recent years has been the growing internationalization of the Italian market.
The number of investors, operators and sources of capital interested in Italian hospitality has increased, while the sector has become more professional and more deeply integrated into international real estate networks.
The market, however, is becoming increasingly selective.
Investors are showing particular interest in medium- and large-scale seaside and mountain resorts, especially when they can be refurbished and repositioned, as well as in conversions of existing properties in central locations in historic destinations and major business cities.
Destinations attracting interest include areas characterized by strong international recognition and the ability to attract high-quality demand, from Chianti to Salento, from the Langhe to the Amalfi Coast, and from Taormina to Verona.
CAPITAL IS LOOKING FOR NEW OPPORTUNITIES
Another central theme of ITHIC 2026 will be access to capital.
The financial environment remains complex and is influenced by monetary policies, interest-rate trends, economic uncertainties and international geopolitical developments.
For hotel entrepreneurs, this means having to present solid projects, credible business plans and assets capable of demonstrating genuine economic sustainability to the financial market.
Increasing attention is also being paid to forms of capital beyond the traditional bank-entrepreneur relationship: funds, private equity, institutional investors, joint ventures and partnerships with international operators.
The future of hotel financing will therefore increasingly be characterized by a combination of debt, equity and private capital.
RIMINI CAN USE ITHIC AS A GATEWAY TO INVESTORS
It is precisely in this area that ITHIC can represent a major opportunity for Rimini.
The presence in Milan of hundreds of international operators, funds, developers, hotel chains and investors means that Rimini can put itself directly in front of those who have the capital needed to transform the city’s hotel assets.
“Rimini doesn’t just need to be promoted as a tourist destination,” Santinato concludes. “It needs to be presented as an investment destination.
We have properties to refurbish, hotels to reposition, areas to transform and a strategic location. But we need to be able to tell investors what kind of future we want to build.
ITHIC can be one of the tools through which Rimini can meet these investors and tell them about the opportunities the city has to offer.
My hope is that Rimini’s administrators, entrepreneurs and industry operators understand that today the real competition is not only between tourist destinations: it is also a competition to attract capital, expertise, brands and new hospitality models.”
[bookmark: _GoBack]“We are particularly pleased to host ITHIC in Milan for the first time, after welcoming the three previous editions at Hotel Villa Pamphili in Rome. The choice of an Aries Group property for an event of this level represents an important confirmation of the convention-oriented positioning of our portfolio and of our hotels’ ability to host complex events, with a large number of participants and multiple organizational requirements. The Quark Hotel expresses this positioning particularly clearly: it features one of Milan’s largest hotel convention centers, and we have recently completed a major renovation of its spaces, focusing on flexibility, technology and the guest experience. We want our properties to be not only efficient venues for conferences and meetings, but also places capable of contributing to the quality of the event and the relationships that develop there. In terms of its participant profile and the relevance of the topics addressed, ITHIC is certainly one of the events that best represents this ambition” comments Stefano de Santis, President of Aries Group.
Discover more about the conference agenda here.
View the list of participants here and start planning your agenda.
Don’t miss the opportunity to be part of the only platform where deals are made in the Italian market. Mark ITHIC in your calendar today!

